
Lorem Ipsum is simply dummy text of 

the printing and typesetting industry. 

Lorem Ipsum has been the industry›s 

standard dummy text ever since the 

1500s, when an unknown printer took 

a galley of type and scrambled it to 

make a type specimen book. It has sur-

vived not only five centuries, but also 

the leap into electronic typesetting, 

remaining essentially unchanged. It 

was popularised in the 1960s with the 

release of Letraset sheets containing 

Lorem Ipsum passages, and more re-

cently with desktop publishing soft-

ware like Aldus PageMaker including 

versions of Lorem Ipsum.
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Our logo has been crafted to symbol-

ize the idea of unity and to create a 

distinctive identity that reflects our 

position as the financial partner to the 

industry.

1 Wordmark

Our wordmark is dual language to 

reach the target audience smoothly.

2 Iconic Mark

The iconic mark projects the image of 

trust and partnership and is inspired 

by the handshake between us and our 

partners.

Introduction
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There are four main color formats of 

SIDF logo:

1. Full-color

2. White-out

3. Solid black

4. Solid white

Each version has been created for a 

particular application or production 

process.

Please ensure that we choose the 

relevant version for your applica-

tion.

The full-color and solid black ver-

sions should be used on a white or 

light-colored background, while the 

white-out versions should be used 

on a dark-colored background.

Please do not attempt to re-create 

the logo yourself.

Artwork files for the logo are pro-

vided by the marketing team.

Color Versions
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In placing our logo on an image، always 

ensure there is a sufficient contrast for 

our logo to stand out.

The top row of images shown here has 

the correct versions of our logo placed 

on them.

The bottom row of images has the in-

correct versions of our logo placed on 

them as there is insufficient contrast 

for our logo to be seen clearly.

Please do not attempt to re-create the 

logo yourself.

 Artwork files for the logo are provided 

by the marketing team.

Logo with Imagery
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Clearspace 
To ensure consistent prominence and 
legibility, the logo should always be 
surrounded by an area of clear space 
which remains free of other design 
elements, such as type and other ele-
ments.

The construction of the clear space 
area is based on the cap height of the 
letter “ي” referred to here as ‘X2’.

Minimum Size
In print, the logo should not be smaller 
than the size detailed here (30mm). 
On-screen the minimum logotype size 
cannot be controlled as it is rendered 
differently across the different plat-
forms and devices. In these situations, 
please take care to preserve legibility.

Positioning
When placing our logo always consider 
the clear space and allow extra space 
around it where possible.

Logo Clearspace & Minimum Size
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Our logotype should always be re-

produced from the master artwork 

provided. It should never be altered, 

re-drawn, re-colored or manipulated in 

any way.

The examples on this page show what 

to avoid when using the logo:

Logo Incorrect Usage
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There are four main color formats of 

SIDF logo:

1. Full-color

2. Solid black

Each version has been created for a 

particular application or production 

process.

Please ensure that we choose the 

relevant version for your applica-

tion.

The full-color and solid black ver-

sions should be used on a white or 

light-colored background, while the 

white-out versions should be used 

on a dark-colored background.

Please do not attempt to re-create 

the logo yourself.

Artwork files for the logo are pro-

vided by the marketing team.

Color Versions
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Our logotype should always be re-

produced from the master artwork 

provided. It should never be altered, 

re-drawn, re-colored or manipulated in 

any way.

The examples on this page show what 

to avoid when using the logo:

Logo Incorrect Usage
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Colors

Color Palette

Color Balance
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The color palette is considered a key element to 

creating SIDF’s brand image.

Our color palette contains two primary color 

groups which are green and blue, and six sec-

ondary groups of brown, purple, violet, yellow, 

pink, and orange, and two neutral color groups of 

white and grey.

Each of the four color palettes includes a lighter 

and darker gradient. By being consistent, our 

color palette will become an essential tool in 

building a remarkable and recognizable brand.

In case we need more colors, there are specific 

color shifts for each primary and grey color that 

can be used to expand our color palette. 

To create visual interest and help structure infor-

mation hierarchies, make sure you balance colors.

Any of the ten colors can be used for communica-

tion designs, such as a front cover, or a brochure.

Always make sure there is sufficient contrast 

between the chosen color combination, the logo 

and rest of the elements.

Color Palette
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The figure below demonstrates the 

proportion of colors used in the de-

signs, as they are divided into primary, 

secondary and neutral colors, provided 

that all SIDF’s outputs are subject to 

this rule.

Color Balance
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Typography

Primary Typeface

System Typeface
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We have a single primary typeface 

for both Latin and Arabic letter, i.e., 

Sarmady. It is a simple and contem-

porary typeface that also reflects the 

Arabic calligraphy features, eventually 

yielding a complementary identity. All 

the typeface weights may be used for 

the SIDF’s designs.

Our primary font shall align with all 

our print fonts, as it is easy to read and 

works well with different sizes ranging 

from large headings, main texts, and 

even annotations.

The font is not available since this 

would be a breach of the font license 

agreements, so the font must be pur-

chased, licensed, and downloaded as 

required.

Primary Typeface
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In some cases, it is not possible to use 

our primary typeface. For example, 

when preparing a PowerPoint pres-

entation.  In these cases, we recom-

mend using Helvetica Neue LT Arabic 

system typeface for English and 

Arabic.

System Typeface



For the full version, please contact us on:

Branding@sidf.gov.sa


