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Introduction

Our logo has been crafted to symbol-
ize theidea of unity and tocreatea Wordmark Iconic Mark
distinctive identity that reflects our

position as the financial partner to the | |
industry.

1Wordmark

Ourwordmarkis duallanguage to
reach the target audience smoothly.
2 Iconic Mark

Theiconicmark projects the image of
trust and partnership and is inspired

. LA L
by the handshake between s and our S dg-2ull auclindl auwoiddl (§g9oib
*e *e
LL]

partners.

Our logo
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Color Versions

There are four main color formats of
SIDF logo:

1. Full-color

2. White-out
3.Solid black
4.Solid white

Each version has been created for a
particular application or production
process.

Please ensure that we choose the
relevant version for your applica-

tion.

The full-color and solid black ver-
sions should be used on a white or
light-colored background, while the
white-out versions should be used
on adark-colored background.

Please do not attempt tore-create

thelogo yourself.

Artwork files for the logo are pro-
vided by the marketing team.

SIDF©

§3gmMI ducUnJl duodill §9auin

SIDF®

S29aull duclindl drodidl §gain

SIDF

‘_t__;plii.;_.c' | duodill §gouip

SIDF&®

S29euul duclinll droiill §9oin
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Logo with Imagery

Inplacing our logo onanimage. always
ensure thereis a sufficient contrast for
ourlogo tostand out.

The top row of images shown here has
the correct versions of our logo placed
on them.

The bottom row of images has thein-
correct versions of our logo placed on
them as thereisinsufficient contrast
forourlogotobeseenclearly.

Please do not attempt tore-create the

logo yourself.

Artwork files for the logo are provided

by the marketing team.

SIDF@ 4 SIDF®

e e

re—

The solid-white version shall be The full-color version shall be
used when the details of thelogo v used when the details of the logo

are not clear and explicit.

It is preferred touse the solid-white
version with color gradients,instead

are clear and explicit. of the full-colored one.

The full-color version shall be

The solid-white version shall be

used when the details of thelogo x used when the details of the logo x solid-white version with color x

Itis preferred touse the

are not clear and explicit. are clear and explicit. gradients, instead ofthe

full-colored one.
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Logo Clearspace & Minimum Size

Clearspace

Toensure consistent prominence and
legibility, the logo should always be
surrounded by an area of clear space

which remains free of other design X2

elements, such as type and other ele-
ments.

The construction of the clear space
areais based onthe cap height of the
letter “¢” referred to here as ‘X2'.

X2

S>geull duclinll duoidl §g9a2uin

Minimum Size X2
In print, the logo should not be smaller

than the size detailed here (30mm).
On-screen the minimum logotype size
cannot be controlled as it is rendered
differently across the different plat-
forms and devices. In these situations,
please take care to preserve legibility.

Positioning

When placing our logo always consider
the clear space and allow extra space
around it where possible.

Minimurn Size

SIDF®

Srgaul duclin duadill §gaio

30mm
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Logo Incorrect Usage

Our logotype should always bere-
produced from the master artwork
provided. It should never be altered,
re-drawn, re-colored or manipulated in

any way.

The examples on this page show what
to avoid whenusing thelogo:

SIDF&

S9.auul duclinll draidl §9ain

*®

Do not dispropertionately scale the

logo.

L3

SIDF®

S29aul duclindl draiil §oain

¢

Donot applyadrop

shadow.

S\DF D

gl aucunt ayeiit 89>
& i

x

Donot rotate thelogo.

SIDF

S92l duclinll duoiil §gain

¢

Do not alter the size or

position of the elements.

SIDF©)

S39aul duelinl duoidl §gain

x

Do not re-color our logo.

SIDF®

S92l dyclinl roiil §92uin

¢

Do not surround with any

other shapes.
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Color Versions

There are four main color formats of
SIDF logo:

1. Full-color
2.Solid black

Each version has been created fora
particular application or production
process.

Please ensure that we choose the
relevant version for your applica-
tion.

The full-color and solid black ver-
sions should be used on a white or
light-colored background, while the
white-out versions should be used
on adark-colored background.

Please do not attempt tore-create
thelogo yourself.

Artwork files for the logo are pro-
vided by the marketing team.

£ SIDF®

YEARS Lolc S>gaul duclivdl duoidl §gain

O SIDF®

YEARS Lolc S>gaul duclivd! duoidl §gain
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Logo Incorrect Usage

Our logotype should always bere-
produced from the master artwork
provided. It should never be altered,
re-drawn, re-colored or manipulated in
any way.

The examples on this page show what F@
to avoid whenusing thelogo: O S\D " o
opnu uctill B30 924

SIDF® =) SIDF@

S>g0ull duclinll duaidl §93in YEARS Lolc S2geul ductin)] duaiill §gauio

veARs Lole YEARs Lolc

X x x

@, @,

- YEARS Lole
YEARS L olc

SIDF&

o9l &yelnl] dyeill §gato

x x
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Colors

Color Palette

Color Balance
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Color Palette

. . Primary colors
The color palette is considered a key element to Y

creating SIDP’s brand image.
g & Green
Process
. . C67 M7Y98KO
Our color palette contains two primary color RGR
. . R114 G166 B17
groups which are green and blue, and six sec- HEX

ondary groups of brown, purple, violet, yellow, HIZAGHE

pink,and orange, and two neutral color groups of

white and grey.

Each of the four color palettes includes a lighter
Blue

Process
C82M38Y11K1
RGB

R60 G129 B179
HEX

#3C81B3

and darker gradient. By being consistent, our
color palette will become an essential tool in

building a remarkable and recognizable brand.

In case we need more colors, there are specific +75% | +50%
color shifts for each primary and grey color that

-25% -50%

can be used to expand our color palette.

Tocreate visual interest and help structure infor-

mation hierarchies, make sure you balance colors.

Any of the ten colors can be used for communica-
tion designs, such as a front cover, or a brochure.
Always make sure there is sufficient contrast
between the chosen color combination, the logo
and rest of the elements.

-75¢

Secondary colors

Brown
Process

C21M52Y98K11

RGB

R180 G126 B49
HEX

#B4TEN

+75% | +50%
25%  -50%

Purple
Process
C75M63Y0KO
RGB

R88 G101B166
HEX

#5B65A6

+75% +50%

C17M96Y4A3K7
RGB

R179 G53 B89
HEX

#B33559

+75% +50%

Violet

Process
C40M74 YO KO
RGB

R158G96 B156
HEX

#9E609C

+75%

-25%  -50%

Orange
Process
C2M43Y100KO
RGB

R232 G163 B52
HEX

#EBA334

Neutral colors

White

Process
COMOYOKO
RGB

R255 G255B255
HEX

#FFFFFF

Grey

Process

C56 M44Y41K27
RGB

R109 G110B113
HEX

#6D6ET1

+75% +50%
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Color Balance

The figure below demonstrates the
proportion of colorsusedin the de-
signs, as they are divided into primary,
secondary and neutral colors, provided
that all SIDF’s outputs are subject to
thisrule.

40% 15%

2.5%02.5% 2.5% 2.5%

SIDF | Brand Guideline
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Typography

Primary Typeface
System Typeface
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Primary Typeface

We have asingle primary typeface
forboth Latin and Arabic letter, i.e,,
Sarmady. It is a simple and contem-
porary typeface that also reflects the
Arabic calligraphy features, eventually
yielding a complementary identity. All
the typeface weights may be used for
the SIDP’s designs.

Our primary font shall align with all

our print fonts, asitis easy to read and
works well with different sizes ranging
from large headings, main texts, and

even annotations.

The fontis not available since this

would be a breach of the font license
agreements, so the font must be pur-
chased, licensed, and downloaded as

required.

joRaul

&Lhd|@khog§‘odjdmég (tsgbc.,aﬂuuéjg diadl gndglﬁlluigg@)g,l&hhpj&bwgg&orem |psum)pg_m+_|!tag_)gj
uodegoze yop dlggo dsuboo ol Lowic e umobd|g).éJ|JLogliﬁd|uaiUJl§S.oJ|d|jgﬂg pg_auH!PJ_JQJ alS yinidl j909
Sl 0ig) IS @2 p0 of S dilias uiiS 035 < i s lgiisT ilauiie JSin 8yl

AaBbCc

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem Ipsum has been the
industry’s standard dummy text ever since the 1500s, when an unknown printer took a galley of type
and scrambled it tomake a type specimen book.

Font Name

Sarmady

FontStyle

Light Regular Medium Bold Black Ultra

SIDF | Brand Guideline
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System Typeface

Insome cases, it is not possible touse
our primary typeface. For example,
when preparing a PowerPoint pres-
entation. Inthese cases, we recom-
mend using Helvetica Neue LT Arabic
system typeface for English and
Arabic.

JECRCT

egul @yg) lS yduill jg0g gillrall wilelio 9 paziudg (Sgizeall Gudg JS_adl L dilell ol Lisas) S i gad dbluw g2 (Lorem Ipsum) pg—ul @a)g)
o diliey LS 853 e t_..al.g;..\:vi‘?llg.am. JSCin 8yoHll (o degome Loy dlggae dedaa ciold Loaie pire puolll ¢yl dio Saidl yaill jusall Jljdg
Gyl oagl IS gopagl

AaBbCc

LoremIpsum is simply dummy text of the printing and typesetting industry. Lorem |psum has been the industry’s standard dummy

text ever since the 1500s, when anunknown printer took a galley of type and scrambled it to make a type specimen book.

FontName

Helvetica Neue LT Arabic

Font Style

45 Light 55 Roman 75 Bold

SIDF | Brand Guideline
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